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KMo BU3HEC KAFUOANAPGI

KMNO e3 Kbi3MeTiH opTak KyHAbINbIKTAp MEeH Xannbl kafnganap Herisinge xypriseai.

Byn kafmpanap Ou3Hecimi3gi Kypridy >KongapblH ankbiHOan, XYMbICbIMbI3Obl OpbiHAAYAbIH XOHE 3TMKanblk TOPTINTIH >KOfapbl CTaHAapTTapblH
Genrinenai. Mygaeni TapanTapbiMbi3, COHbIH iLWIHAE Mepairepriep MEH XeTKi3yLuinep, ocbl GU3HeC KarmganapbiH KYPMETTENAI aHe opbliHAanabl Aen
KYTEMI3.

AOENOBbLIE NMPUHLUMUIMbI KMNO

KMo OCYLLECTBIIAET CBOKO AeATEJIbHOCTb B COOTBETCTBUU C O6LLl,eﬂpI/13HaHHbIMI/1 LUEHHOCTAMU U (byHLl,aMeHTaJ'IbeIMI/I npuHUMNamu.

B paHHOM OOKYMEHTE W3JTI0XKEHbl OCHOBHbIE AEJ10Bbl€ TMPUHLUMbI, KOTOPbIMWA Mbl PYKOBOACTBYEMCA MNpPU OCYLLECTBIIEHUN CBOEN AOesTENbHOCTU Un
YCTaHOBIE€HbI BbICOKME CTaHAapThl S(b(beKTVIBHOCTVI N 3TUHECKNX HOPM MnoBeOEHUA. Mol oXngaem, 4To BCe 3anHTEPECOBAHHbLIE CTOPOHbLI, B TOM YUCIe
noapAag4nkm n NOCTaBLLMKN, 6yﬂ,yT yBaXaTb 1 npnaepXxmnBatbCA AaHHbIX [enoBbix NMPUHLNIMOB B CBOEM pa60Te.

KPO BUSINESS PRINCIPLES

KPO conducts its business based on shared values and common principles.

These Business Principles set out the main business principles that govern how we conduct our business, and set high standards of performance and
ethical behaviour. We expect all of our stakeholders, including contractors and suppliers, to respect and adhere to these Business Principles.
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1 KAFUOA: OEHCAVYIIbIK CAKTAY, KAYINCI3AIK TEXHUKACBI XXOHE KOPLUAFAH OPTAHbI KOPFAY

@)

Bi3 XXyMbIC KepceTKiluTepai Y34iKci3 apTThipyFa KON XeTKi3y yLiH eHOeKTi KopFayabl, Kayinci3aik TEXHWKaHbI, Kayincisgik KblIaMeTTi XKoHe
KopLUafFaH opTaHbl Koprayabl 6ackapyablH, Xyneni TaCifiH KongaHambl3.

Ocbl makcatneH 6i3 ocbl Macenenepai KblI3aMeTTiH, MaHbI3abl Typrepi peTiHae 6ackapa oTbipbin, CTaHgapTTapabl 6enrinen, xakcapTyfa
GafrbiTTanfaH mMakcaTTapabl KOWbIN, Wwapanapabl KongaHambl3, COHbIMEH KaTap Garanay XKyprisin, XXyMbIC HaTWXKenepi Typarnbl CbipTka
ecen bepemis.

Bi3 KbI3MeTiMi3aiH KopLUuaFraH opTafa acepiH ToMeHAETY XonaapblH YHEMI i3aeyaemis.

1 NPUHLWMN: OXPAHA TPYOA, TEXHUKA BE3OMACHOCTU U OXPAHA OKPYXXAIOLLEW CPE[QbI

Mbl NnpuaepxMBaemMcsi CUCTEMHOIO NOAX0o4a B PELLEHMM BONPOCOB OXpaHbl TpyAa, TEXHUKM 6e3onacHocTh, obecneveHns 6e30nacHoCTy
1 B 0bracTn oxpaHbl OKpy>KatoLlel cpedbl B LEensiX NOCTOSIHHOTO Yry4llUeHUsi nokasaTternemn AesTenbHOCTU.

B oTmx uensix Mbl OTHOCMM [aHHblE BOMPOCblI K pa3pAaay BOMNpOCOB, MMeEeKLWNX KPUTUYECKM BaXHOE€ 3Ha4deHune AO5A ObusHeca,
yCTaHaBlinBaeéM HOPMbl W LENieEBbIE TOKa3aTesin B LUENAX MOCTOAHHOIO YyrydlleHnA, a TakKke TMpoBOAMM OLEHKY, aHalind wu
npegocrtasiid€éM OTYETHOCTb BHELLHMM CTOPOHaM.

Mbl NOCTOSIHHO M3bICKMBAEM MYTU CHWXXEHUSI BO3AENCTBUSI HA OKpPY)KatoLLyto cpeay B pesyrnbraTe CBOel AesTenbHOCTH.

PRINCIPLE 1: HEALTH, SAFETY AND THE ENVIRONMENT

O

We have a systematic approach to health, safety, security and environmental management in order to achieve continuous performance
improvement.

To this end, we manage these matters as critical business activities, set standards and targets for improvement, and measure, appraise
and report performance externally.
We continually look for ways to reduce the environmental impact of our operations.



2 KAFUOA: BU3HECTIH AUKbIHAObIFbI

o bi3 kbiameTimisgiH Gapnblk acnekTinepiHae aganablk, MYMTIKCI3AIK XeHe aainaik kafmaaTtTapblH yCTaHaMbl3, COHbIMEH KaTap 06i36eH
OM3HEeCTI XKyprisin xxaTkaH 6apnblk TapanTapaaH 6i3giH KapbiM-KaTblHaCbIMbI34a 4a OCbl XKONAbl YCTaHyaAbl KyTEMI3.

o bi3 kes3-kenreH Typae Tikenen Hemece XaHama aficneH napa ycbiHy, 6epy, 6oncanay Hemece any amangapblH Mynge Kyntamanmbl3 XaHe
OHaW KblnblKTapfa y3ingi-kecingi KapcbiMbl3.

o bi3 KINO kbiameTkepnepimisgeH e3aepiHiH xeke wapyanapbl MeH KIMO komnaHusicbiHOaFbl Kacibn Kbl3MeTTepi apacbiHAarbl myagenep
KakTbIfbiICblIHAH aynak 0onyabl Tanan etemi3. KbiameTkeprnep Kes-kenreH Mygaenep KaKTbIFbICbIHbIH, bIKTUMar HeMece iC Ky3iHAeri
Xargannapsl Typanbl KIMO koMmnaHucbiHa Masnimaey Tumic.

2 MPUHUMN: COBNIOOEHWE HOPM OENTIOBOWU 3TUKU

o Mel npuBepXeHbl npuHuunam 4YeCTHOCTH, ﬂ,O6pOCOBeCTHOCTVI N CrnpaBseasimBoCTtn BO BCEX aClEKTax Halen OeATenbHOCTU U Tpe6ye|v|
aHanorn4yHoro noaxoaga ot 1L, C KOTOpbIMU MMEeeM OeNnoBbl€ OTHOLLEHUA.

o Mbl He npuemrnem npsiMOe WNN KOCBEHHOE MpeasiokeHue, nepedady, BbiMOraHuMe WnuM MNpUHATUE B3STOK B ntoboi dopme, M
KaTeropmyecku oTeBepraem obycrnoBrneHHOe BbllleyKa3aHHbIM NOBEAEHME.

o Mbl Tpebyem ot cotpygHukoB KIMO unaberatb KOHMMAMKTA MeXAy NMYHbIMKU Aenamm u npodeccuoHanbHon gedarenbHocTbio B KO, un
coobuwaTtb B KINO o nobom noteHumanbHOM Unmn hakTUHECKOM KOHMPINKTE NHTEPECOB.

PRINCIPLE 2: BUSINESS INTEGRITY

o We insist on honesty, integrity and fairness in all aspects of our business and expect the same in our relationships with all those with
whom we do business.

o The direct or indirect offer, payment, soliciting or acceptance of bribes in any form is unacceptable and we strongly reject any kind of
associated behaviour.

o KPO staff must avoid conflicts of interest between their private activities and their part in the conduct of KPO’s business, and any actual
or potential conflict of interest must be declared to KPO.
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3 KAFUOA: SKOHOMUKAIBIK T¥CTAP

o ¥3aK mMep3iMai nanganbinblkTbl KaMTamacbl3 €Ty iCKeprnik MakcaTTapbiMbl3fa XEeTyAdiH XoHe akuuoHepnepimia ©6eH KasakctaH
Pecnybnukach! yLWwiH TnimMai xargannap Tyfbl3yabliH eneyni doaktopbl 6onbin Tabbinagbi.

o bi3 kongaHbINbIn xaTkaH 6acekenecTik Typanbl 3aHHama LweHbepiHae aain xxaHe afenTi 6acekenecyre yMTbilaMbl3.

3 NIPUHLUUM: SKOHOMUKA

o ObecnevyeHne [O0MrOCPOYHON pPeHTabenbHOCTU SBMSETCA CYLIECTBEHHbIM (DakTOPOM Ans AOCTMXKEHUS HaluMX AeroBbiX Lenen u
cO3aaHns BbIrOAHbIX YCIMOBUIM OIS HALWMX akumMoHepoB u Pecnybnvkn KaszaxcraH.

o Mol CTpeMMnMCA K cnpaBep,nleoﬁ N 3TUYHOW KOHKYpEHUMN B paMKaXx MNPUMEHNMbIX 3aKOHOB O KOHKYPEHLNN.

PRINCIPLE 3: ECONOMIC

o Long term profitability is essential to achieving our business goals and creating value for our shareholders and the Republic of
Kazakhstan.

o We seek to compete fairly and ethically within the framework of applicable competition laws.
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4 KAFUOA: KbISMETKEPJIEP

o bip-6ipimi3giH apambl3gafbl kaTblHACTapPbIMbI3Abl KYPMET, aganablk XXaHe CbinanblnblK HerisiHae Kypambi3.

o bBi3 xXyMbIickepnepimisgiH XaHe KbI3MeT XYpridy opTacbiHAarbl XbINbIKTbIH, 8PTYPS1i MOAEHUETIH KYPMETTENMI3 XaHe Konganmb3s.
o bisz agampapablH xaHe onapAblH CEHIMAEPIHIH, AaFablnapbiHbIH MEH TaXipnbenepiHiH, apTypniniriH 6arananmbi3.
4 NMPUHUUN: COTPYOHUKU

o Mbl oTHOCKMMCSA Opyr K OpYry YBaXWUTerbHO, CpaBeanvBo U BEXIUBO.

o Mbl nogaepXvBaeT 1 yBaxxaeM pasnnyHble KynbTypbl HaWmMX Konser u coobLecTB, B KOTOPbIX Mbl paboTaem.

o Mbl LeHMM KynbTYpHO-3THMYECKoe pa3Hoobpasmne, a Takke pasHble yoexaeHus, yMeHus, 3HaHUs 1 onblIT.
PRINCIPLE 4: PEOPLE

o We treat each other with respect, fairness and decency.

o We respect and support the different cultures of our colleagues and the communities in which we work.

o We value the diversity of people, beliefs, skills, and experience.
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5 KAFUOA: XKEPTNIKTI KOFAMOACTbLIKTAP

o

o

bi3 e3 KbI3mMeTiMi3ai XKy3ere acblpaTblH aymakTafbl aygaH TYPFbIHOAPbIHbIH, XXanmnbl af-aykaTblH KakcapTyfFa Tikenen Hemece >xaHama
yrecimisgi apTTbipa OTbIpbIN, TaTy KepLIinik KapbIM-KaTbIHACTbI KypyA4aMbi3.

biz 6unik ekingepiMmeH, akumoHeprepimMizbeH, BusHec apinTecTepiMi3beH XaHe XXYMbIC OpPHbIMbI3AafFbl XEpPrinikTi KoFaMMeH TuiMAi,
HaTWXeni, BipneckeH xaHe ceHiMAi KapbiM-KaTblHAC Kypambl3.

bi3 agan, anfa kagam 6acaTtblH XaHe BM3HeC KynuAnbIfFbl LWeHbepiHae awblk 6onyfa HAETTIMI3.

5 MPUHUUMN: MECTHBLIE COOBLUECTBA

o

Mbl BbICTpanBaem ,D,o6pococe,u,0|<me OTHOLUEHUA, yrydllad CBOW BKNnag npAMo Ui KOCBeHHO B MOBbILLEHNE obuero 6narococtosiHuA
xurtenen paﬁOHOB, Ha TEPPUTOPUN KOTOPBLIX Mbl OCYLLECTBJIAEM CBOK OEATESIbHOCTD.

Mbli BbICTpanMBaeM MNpoOAYyKTUBHbIE, T[J1I0OOOTBOPHbIE W [OOBEPUTESIbHbIE OTHOLWLEHUA C rocygapCrTBeHHbIMKM OpraHamMmu, HallnMu
akunoHepamu, genoBbiMn napTHeEPamMn, MECTHbIM cooOLecTsom paVIOHOB, rae Mbl pa60TaeM, n apyr ¢ gpyrom.

Mbl cTpemMumcst OblTb  OTKPbITbIMW, MPSMbIMWU U UCKPEHHUMK MNpU  YCrOBUM  COOMoAeHUs TpeboBaHM  KOMMeEepPYeCKOo
KOHUAEHUMaNbHOCTH.

PRINCIPLE 5: COMMUNITIES

©)

©

©)

We aim to be good neighbours by continuously improving the ways in which we contribute directly or indirectly to the general wellbeing
of the communities within which we work.

We build productive, collaborative and trusting relationships with government, our shareholders, our business partners, the local
communities where we work and with each other.

We strive to be open, straightforward, and transparent within the constraints of business confidentiality.
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6 KAFUOA: KAPbIM KATbIHAC OPHATY XOHE ©3APA SPEKETTECY

o bBi3 Gapnblk Mygaeni TapantapMeH TypakTbl AManor NeH e3apa ic-kMMbingbl kKonaayabliH aca MaHbl3ablnblfbiH TYCIHEMIS.

(@]

Bi3 >xymbICbIMbI3 Typarnbl xabapgap 0onyfFa XaHe TWUICTI aknapart anyfa TOmMblK KyKblibl Myg4eni Tapantapra con aknapatTbl YCbIHYAbI
MIHAETIMI3 Aen caHanMbl3, ananga byn pette 3anabl 6acbiM KYKbIKKa Me iCKepIiK KynusmblK epexenepiH eckepemis.

KbI3meTKkepnepimiadeH, cepiktecTepimi3beH >xaHe XeprifnikTi KoFamMaacTblKTapMeH KapbliM-KaTblHACbIMbI34a KeTepineTiH Macernenepre
KeHin 6enyre xoeHe onapfa QypbIC xaHe Hap xayankepLlinikneH AeH KOKfa ThipblCaMbl3.

(@]

6 MPUHUMMN: NLHOOPMUPOBAHUE U B3AUMOLOENCTBUE

o Mbl NOHUMaem, 4To perJ'IFIprIIZ Aananor 1 B3anMogencTeme ¢ Hawmmm 3anHTepecoBaHHbIMKU CTOPOHaAMN NMEET Ba>XHOE 3Ha4YEHUE.

o Mbl cuntaem cBoen 006513aHHOCTbLIO I/IHd)OpMI/lpOBaTb O Hawen pa60Te n npeacrtaelidTb COOTBETCTBYHOLLYHO l/chbopmau,mo
3anHTepecoBaHHbIM CTOpPOHaM, WMeKLWKM TpaBO nosfyyYatb 3Ty I/IH(pOpMaLI,IMO, HO MNnpu 3TOM Yy4YuUTbiBad nMNpasuna nenosou
KOHCbI/ID,eHLI,I/IaJ'IbHOCTI/I, MMELLNX npenmyLlecTtseHHoe ropnan4eckoe nencreume.

o B Hawwunx B3anMOOTHOLLEHUSAX C COoTpyaHUKamu, aernoBbiMu NnNapTtHepamMmm 1 MECTHbIMU coolLlecTBaMun Mbl CTpEMUMCHA BbICITyLLINBATL U
pearnpoBaTtb 4eCTHO 1N CO BCEWN OTBETCTBEHHOCTb.

PRINCIPLE 6: COMMUNICATION AND ENGAGEMENT

o We recognise that regular dialogue and engagement with our stakeholders is essential.

o We are committed to reporting of our performance by providing full relevant information to legitimately interested parties, subject to
any overriding considerations of business confidentiality.

o In our interactions with employees, business partners and local communities, we seek to listen and respond to them honestly and
responsibly.



7 KAFUOA: COUKECTIKTI KAMTAMACDI3 ETY
o bi3 e3 KpI3ameTimiagi xKy3ere acblpaTtbiH engepaiH KongaHbicTarbl 6apnblk TUICTI 3aHgap MEH epexenepai cakrayra MiHOETTEHEMI3.

7 NIPUHUMUN: COBNIOAEHUE MNMPABOBbLIX HOPM

o Mol cobniogaem Bce D,GVICTBWOLLI,MG 3aKOHbl U HOPMATUBHbIE aKTbl B CTpaHaX OCYLUECTBIIEHUA CBOEWN OeATENbHOCTH.

PRINCIPLE 7: COMPLIANCE

o We comply with all applicable laws and regulations of the countries in which we operate.
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